Veganuary is a great free marketing tool that helps brands,
retailers and restaurants launch and promote their vegan
products during January. The aim is to connect veg-curious
consumers generated by the pledge campaign to brands
that can provide the plant-based options they are looking for
during January and beyond.
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Millions of people from around the world have taken part in
Veganuary since it launched in 2014. The 2021 campaign had
a record sign-up number of over 580,000 participants. Kantar
research shows that around 10 times as many people usually
take part in Veganuary than officially sign-up through the website,
which means over 5 million people gave vegan eating a try!
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some improvement to overall health, including energy levels,
50% saw
mood, skin appearance and body weight.
98% would recommend Veganuary to others

825

new vegan products and menu items were launched

How You Can
Get Involved

“

Veganuary is the ideal opportunity and
marketing tool post-Christmas to create a
one-month campaign activation in January
to focus on your vegan range. During the
2021 campaign thousands of businesses
participated with over 570 new vegan
product launches and over 260 vegan
options added to restaurant menus, with
many businesses reporting a significant
increase in sales and customer engagement
throughout the month – it’s the key month for
all things vegan!

In January 2022, we’ll be helping hundreds
of thousands of new vegans find new
and exciting plant-based food options in
shops and restaurants. The demand will be
there, and shoppers will be drawn to the
businesses that make it as easy as possible
for them to find and try great vegan products.
It’s our opportunity as an industry and sector
to represent the healthier side of veganism
and call-out that independents are a onestop shop for vegans from nutrition advice
through to vegan food essentials, vegan
beauty and vegan household.
We’re working with brands, retailers and
restaurants to help them tap into this growing

ALSO SPARED THE
LIVES OF 3.4 MILLION
ANIMALS **
**according to
The Vegan Society’s calculator

“

Benefits

market and improve the quality and quantity
of their vegan options. Let’s work together
to encourage consumers to embrace
Veganuary and vegan options in 2022!
Zoe West, Corporate Outreach
Manager, Veganuary

IN-STORE

SOCIAL MEDIA

WEBSITE, EMAIL & PR

New Products

Social Posts

Website

Launch new vegan products in Veganuary.
In January 2021 more than 825 new
products were launched, and with the
Veganuary buzz it’s the perfect time for a
successful launch!

Create your own social posts using the
official Veganuary logo, or use one of
the Veganuary images or templates
available to download from: veganuary.
com/brandassets. Don’t forget to use
#veganuary2022 and #veganuary and
tag the campaign, so they can share your
content - @veganuary for Twitter and
Facebook and @WeAreVeganuary for
Instagram.

Add the Veganuary logo to your website to
show you’re taking part in the campaign,
link to https://veganuary.com and include
the sign-up link - https://veganuary.com/
try-vegan/.

POS & Window Displays
Use the Veganuary logo in your window
displays or point of sale to show that you’re
taking part in the campaign. There are
print-ready POS, posters, leaflets and shelf
talkers available to download:
veganuary.com/brandassets
In-store Display
Highlight your vegan range with feature
space in-store. Entice new vegans to try
easy transition products like vegan cheese,
milk and meat replacements - the key
starter products for new vegans.
Promotions
Create special offers and price promotions
on your vegan range. Why not offer a vegan
meal deal or a multi-buy promotion?
Sampling & Events
Conduct samplings on a few easy-tosample products like snacks and drinks.
Or whip up a few tasty recipes using vegan
ingredients, show your customers that
they don’t have to miss anything! Host a
Veganuary-themed event.

Blogs & Recipes
Create blog content and delicious recipes
to share with your followers or share
Veganuary ones with your audience.
There’s a spike in consumers searching
for vegan recipes during Veganuary, so
it’s the perfect time to get creative. Send
Veganuary your recipes for potential
inclusion on their website.
Email

Take The Pledge
Research shows that people find it easier
to give vegan a try when they’re supported,
share the Veganuary sign-up link:
veganuary.com/try-vegan/ with your
followers so they can get tips, recipes and
meal plans to help them on their journey
Share & Comment
Share Veganuary posts and comment
using #veganuary2022 and #veganuary.
Follow @WeAreVeganuary on Instagram
and @Veganuary on Facebook and
Twitter. Don’t forget to tag them in your
Veganuary posts!

Give your email subscribers Veganuary
themed special offers and giveaway
competitions. With so many companies
offering special vegan offers in January, you
don’t want to miss out! Don’t forget to link:
veganuary.com and include the sign-up
link - https://veganuary.com/try-vegan/
PR
Mention Veganuary in your PR activity using
the logo and key messages. Share why
you’re taking part in Veganuary. They can
even provide a quote to show their support.
Veganuary Assets
There’s lots of amazing assets to help you
with your Veganuary campaign, including
the official logo, images and templates for
print and digital media:
veganuary.com/brandassets.
www.veganuary.com
facebook.com/veganuary @veganuary
twitter.com/veganuary @veganuary
instagram.com/weareveganuary @WeAreVeganuary
tiktok.com/@veganuary

Competitions
Host a Veganuary themed competition or
giveaway on your social channels.

pinterest.co.uk/Veganuary
/_created/
Main campaign hashtags are:
#veganuary2022 #veganuary

What's hot...

Plant Drinks
Driven by the prevailing trends for plant-based foods, health, and sustainability, and
boosted by the Covid-19 pandemic, a third of Brits now use plant-based drinks, according
to research by Mintel, up from a quarter in 2020. And this is even higher in the younger
generation, with almost 44% of Brits aged 25-44 buying plant drinks.
Oat milk remains the undisputed star of this plant-based milk revolution, with sales of oat
milk almost doubling from £74m in 2019 to a whopping £146m* and overtaking almond
milk as the most popular choice. The category might be led by the big five: oat, almond, coconut,
soya, and rice, but there is much innovation in ingredients: from pea, nuts and even potato, with
each plant offering its own unique flavour, texture, and health profile. There is innovation in formats too,
consumers can choose from sweetened, unsweetened, flavoured, enriched, activated, or barista varieties,
to name just a few.
We’ve pulled together our top plant-based drinks for your store:
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702730 – Tree of Life Enriched
Oat Drink, 1Ltr – RSP £1.59

700474 – Minor Figures Organic
Barista Oat Drink, 1Ltr – RSP £2.11

79386 – Oatly Chocolate
Oat Drink, 1Ltr – RSP £1.99

79744 – Almond Breeze
Unsweetened Drink, 1Ltr – RSP £1.79

74598 – Koko Dairy Free Original
Coconut Milk + Calcium, 1Ltr – RSP £1.92

96742 – Sproud Barista Pea Protein Milk
Alternative Drink, 1Ltr – RSP £2.10
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86017 – Plenish Organic Unsweetened 6%
Cashew M*lk, 1Ltr – RSP £2.75
87865 – Plenish Organic Unsweetened 5%
Hazelnut M*lk, 1Ltr – RSP £2.75
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90936 – Rude Health Organic & Gluten Free
Tiger Nut Drink, 1Ltr – RSP £2.99

706578 – Dug Dairy Free UHT
Barista Potato Milk, 1Ltr – RSP £1.99

Order online at www.treeoflife.co.uk, alternatively call: 01782 567120

